
BRAND MAPPING WORKSHEET
In the rectangles provided, write antonyms on either side of the 
x-axis and y-axis. They should be adjectives that you use to gage 
your brand personality. Use color coded stickers or markers to 

pinpoint where you see your brand currently and where 
you see your brand in the future. Some examples include 
casual to formal, mechanical to human, or quiet to loud.

 




